THE WHIFF OF GRAPESHOT BY THE EDITOR

BUFFALO WINGS BY J.0. WEBSTER

The Finnish Air Force was tiny compared to the Soviet
air armada, but in size doesn’t always matter over the
frozen skies of Finland from 1939 through 1944.

ON GUARDS By ANDY NUNEZ

LLV 24 was an elite unit in an air force that was extraordinary.

AND THE DATA SHOWS By ED HEINSMAN

The cost of aerial warfare.

GAMING THE AFGHAN RULES OF ENGAGEMENT By ED ERKES

Has ROE gone too far?

STRANGLED BY AIR BY SAM SHEIKH

How Air interdiction is used and gamed.

SIMULATION CORNER BY JoHN PRADOS

In Israel, they are gaming the unthinkable.

COMPLETE SIMULATION IN THIS ISSUE

BUFFALO WINGS

The latest installment of J.D. Webster’s “Fighting Wings” system of

air combat, Buffalo Wings centers on the Finnish-Soviet air actions of
1939-41 (both “The Winter War” and “The Continuation War”), with
a quick start rules system that makes for easy entry. While this is a

complete, stand-alone game, it’s also a useful expansion to the FW line.

A Journal of History and Simulation

Against the Odds Vol. VIII Nr. 1

published March 2010

PUBLISHER EDITOR

C. Rawling Andy Nunez
ART DIRECTOR PROOFREADING
Craig Grando Jack Beckman
ADMINISTRATIVE COVER DESIGN
C. Rawling Terry Leeds

GAME EVALUATION AND RESEARCH ASSISTANCE
Harry Bloch, David L.Jones, Rex Lehmann,
Andrew Lunny, David March, Bill Osmars,

Brian Rempel, James Richards, Paul
Rohrbaugh, David Smith, Philip Tohver

PRINTING COORDINATION
RoyerComm

Philadelphia PA

DIE-CUTTING
Sure Fold Company Inc.
Philadelphia PA

Against the Odds Magazine
is copyright © 2010 by
Landsknecht Publishing Services, Inc.
All rights reserved. Printed in the USA.

All editorial and general mail should be sent to Against the
Odds Magazine, PO Box 165, Southeastern, PA 19399-
0165 USA or e-mail us at: admin@atomagazine.com.
Four issue domestic subscriptions are $70.00, Canada/
Mexico $95.00, International $115.00. Please send
checks or money orders only made payable to “LPS Inc”
or log on to our website at www.atomagazine.com if or-
dering using a credit card. Basic full page color ad rate is
$100 per thousand.

Against the Odds Magazine does not usually consider un-
solicited games and/or articles submitted to us for pub-
lication. Please contact us first before making any sub-
mission. In all cases, Against the Odds Magazine cannot
assume responsibility for such unsolicited material.

The publication of paid advertisements in Against the
Odds Magazine does not constitute an endorsement
by us of the goods or services offered. We do, however,
attempt to prevent misleading or fraudulent paid adver-
tisements from appearing. Against the Odds Magazine
reserves the right to reject any paid advertisements it con-
siders misleading, or harmful, or offensive.

Advertisements of our own products are backed by a
guaranteed credit, cash refund or replacement of prod-
uct (upon prompt return of the product) if the product
is damaged or missing in transit.

Against the Odds Magazine, PO Box 165,
Southeastern PA 19399-0165 USA
Email: admin@atomagazine.com

ORDER OF APPEARANCE

WORKS IN PROGRESS
Lembit Tohver Staff Developer

ssue #30 moves us to Eastern Europe

In the 16th and 17th century with

Andy Nunez’s game 7he Lash of the
Turk. The game covers the tenuous period
in history when all of Christian Europe felt
threatened by Suleiman the Magnificent,
Turkey’s greatest sultan. Would Hungary
be the next prize for the Ottoman Turks?
Would Vienna follow and the dam of
resistance collapse entirely? 7he Lash of
the Turk features 176 % inch counters,
a 22 by 34 inch map covering the area
from Graz to Bucharest. Units in the

game represent various columns of infan-
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try, artillery, and cavalry. The
game rules stress ease of play,
but give players lots of options,
including river movement and
combat, siege rules, forage, and
political turncoats. Four differ-
ent scenarios including the 1683
campaign let you juggle the
strengths and weaknesses of the
principle leaders for both sides,
along with Austrian, Hungar-
ian, Transylvanian, Tartar, Turk,
Bavarian, Polish, and Franconian
troops among others. You can
decide the fate of Christendom
with this game. Also included in
this issue will be When the West
Came East, a small solitaire game
about the First Crusade designed
by Neil Zimmerer.

ssue #31 keeps us geographi-
cally in Eastern Europe, but
moves us back to the 20th
century into late December of
1944 with the game Hungarian
Nightmare designed by Mark
Stille (North Wind Rain, Impe-

rial Sunset and Wintergewitter).

This game deals with the defiant
stand of the surrounded Germans
and Hungarians around the twin
cities of Buda and Pest against
2 Soviet Army “Fronts” and a
Corps of Rumanians. Both sides
are challenged to do better than
their historical counterparts (per-
forming equal to them is a draw). l
Game turns are weekly and the
map is divided into areas approxi-
mately 1 kilometer square in size.
The game comes with a 22 by 34 |
inch map, 280 counters, 12 pages
of rules and 4 pages of Player Aid
Charts.

ake sure that you check
out our In the Pipeline
section of the Against
the Odds website at atomagazine. |
com to see our current game pro-
posals and then vote on the ones

\

you would like to see appear in a .

future issue of ATO. ;
ENGAGE NOW!!
\
\

With the fall of Jerusalem, Europe learned a new synonym for
boogeyman—"Turk.” Organizing the Moslem forces of the Middle East
with discipline and training, the Turks recaptured the Holy Land and
gradually took over the rest of Asia Minor and spread into Europe like a
slow tide, capturing Constantinople and swallowing the remnants of the
Byzantine Empire and the Balkans. Presuming extreme cruelty, various
European leaders called for new crusades, to free fellow Christians from
“the Lash of the Turk.”

The Lash of the Turk covers the tenuous period in history when all of
Christian Europe felt threatened by Suleiman the Magnificent, Turkey’s
greatest sultan. Would Hungary be the next prize for the Ottoman Turks?
Would the dam of resistance collapse entirely? You decide.

Secure your copy today at www.atomagazine.com




