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1. Kesselschlacht 24 Page Rulebook with Charts and Tables
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All editorial and general mail should be sent to Against the Odds Magazine, PO Box
165, Southeastern, PA 19399-0165 USA or e-mail us at: admin@atomagazine.com.
Four issue domestic subscriptions are $65.00, Canadian $78.00, International $85.00.
Please send checks or money orders only made payable to “LPS” or log on to our website
at www.atomagazine.com if ordering using a credit card. Basic full page color ad rate is
$100 per thousand.

Against the Odds Magazine does not usually consider unsolicited games and/or
articles submitted to us for publication. Please contact us first before making any sub-
mission. In all cases, Against the Odds Magazine cannot assume responsibility for such
unsolicited material.

The publication of paid advertisements in Against the Odds Magazine does not
constitute an endorsement by us of the goods or services offered. We do, however,
attempt to prevent misleading or fraudulent paid advertisements from appearing.
Against the Odds Magazine reserves the right to reject any paid advertisements it con-
siders misleading, or harmful, or offensive.

Advertisements of our own products are backed by a guaranteed credit, cash refund
or replacement of product (upon prompt return of the product) if the product is dam-
aged or missing in transit.
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